UNIT 1:  “THE TEEN ENTREPRENEUR”

Lesson #3 – Marketing Plan

Objective:  Students create a new cereal product for Kellogg’s and develop a Marketing Plan for their new product.  Students create a 1-minute video commercial selling their product.

Standard:  

B. Entrepreneurship Pathway 
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	Introduction 


You have been asked by Kellogg’s to develop a new cereal product.  They don’t want you to do something with an existing product.  They want you to come up with a whole new product.

They also want you to do the marketing for their product as well.
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The Marketing Mix

Before a product appears on the market, marketing specialists have to consider who the product appeals to, how much it should cost, where it should be sold or the best way to tell people about it. There are four elements of marketing (Product, Place, Price, and Promotion), which are called the Marketing Mix or often called the Four P's

· Product - The first thing marketing is used for is to determine whether there is a demand for a product. The next step is deciding how to present the product to the customer to make it as appealing as possible. The packaging of a product is a major element of marketing. What is the design of the package, the color, the size, and even the brand name? CD's and books rely a lot on the designs of the cover to attract buyers.

What will be your cereal product?  What is the name of the product?  What are the ingredients?  What will your product package look like?  Who are you targeting this cereal for?  Create a logo for your product using “The Logo Creator” on the Mac or any other program.

    * Place - Often referred to as Distribution. Marketers need to figure out where to sell a product to get it to the right customers. For example, you might not be able to sell as many surf boards in Minnesota as you would in southern California. Next, marketers need to consider what kind of location to sell their product. Sell it in a department store or boutique? Fast food restaurant or gas station? Finally, marketers need to decide the placement of their product. When you enter a store what is the first thing you see? Some products are placed in the front of the store, at the end of aisles, or on display stands. An example of this is last second items displayed by the checkout register. Items such as key chains, candy or gum.

Most of you will probably determine that you will put it in a grocery store (or a large volume dealer like Costco).  Keep in mind, where will your cereal boxes be placed.  

    * Price - A marketer needs to consider three things when determining the price of a product: 1) the amount of money it cost the company to produce the product (called the break-even point). Can the company make a profit? 2) How much are customers willing to pay? And 3) is the price competitive with other products?

What will be the price of your cereal?  For research, go to http://shop.safeway.com.

Write down who is your competition and what they charge for their cereal.  Also, make note if they have different sizes to sell.  What sizes will you sell?  Will you undercut their price, make their price the same, charge more but sell more in a bigger box?

   * Promotion - This consists of informing, persuading or reminding potential customers of a product or service. The most familiar form of promotion is advertising. Some different forms of advertising include: TV and radio commercials, newspaper and magazine print ads or billboards. Promotion concepts and strategies are used to achieve success in the marketplace.

Come up with different types of promotion.  On many cereal boxes, there are toys inside or coupons to send away for free stuff.  For this assignment, you will come up with 1-minute video commercial promoting their product, as well as a magazine ad.

